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Office of Thomas D. Aarts
2159 Avenida De La Playa
La Jolla, CA. 92037
Tel: (858) 456 2744
Fax: (858) 456 2749

TO: David Brown

FROM: Jack Trout and Tom Aarts
DATE: June 12, 2003

RE: Positioning and Research
David:

1 just got off the phone with Jack Trout who had a long debriefing with Brian Ribbey about the
current product positioning and launches for 2003. Jack’s first thoughts were that things are
ever-changing and it seems like the marketing strategy is still somewhat disjointed given the
number of parties involved and the situation with the Board and Cal Creative.
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However, based on his knowledge of the situation and his vast experience. he feels strongly that:

1. The Ephedra-free product should be launched as an alternative to 356 and that the
Ultra product is really a 356-plus product that is an enhanced version of 356 while
claiming a leadership position.
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The ultimate solution to Metabolife’s dilemma is to launch an improved. new.
scientific, breakthrough product that has “all of the good and none of the bad” (of
course this would require the development of a product that does not contain Ephedra
and works just as well, if not better than the Ephedra and 1 explained to Jack that this
technology does not exist yet or at least no one at Metabolife has seen ).

3. Consequently, he recommended that you launch the 356-plus product saving that this
is a better version of Ephedra while developing a new product that does not contain
Ephedra. He believes, and I concur, that Ephedra is done in the perception of the
consumer (and ultimately will be killed by legal and insurance costs) and that all
efforts should be to develop a scenario that is Ephedra-free and develops a better
product and formula with “all the good and none of the bad”. This would truly set us
apart as the leader in the category and at the same time we can re-position the
competition as having synephrine, which is defimtely not good and would help take
the company to the next level.

I do think Jack is correct in his ideas although 1 did explain to him that the product that is “better
than Ephedra without Ephedra”™ does not exist yet and he understood that and he suggested that
we still move towards the anticipation of having that product as it is the only way that he thinks
that we can really distinguish ourselves as the leader in the category.

CONFIDENTIAL



1 think Jack is frustrated with the process and I believe you could call him for specific purposes
unless you want to have him make this recommendation to the Board at the appropriate time.

Perhaps we can use Jack 1n the new company moving forward but under the existing decision
making structure, ] think that it is way too challenging and probably not the best use of your

resources. However, this is your call.

Please call me with any questions on this and I look forward to meeting with vou briefly before
you go to New York.

CONFIDENTIAL





