SURVEY OVERVIEW
The Tarrance Group is pleased to present the results of this survey to Automotive Aftermarket Coalition.  This section out​lines the research techniques used in gathering the information presented in this report.  The project director for this study was Ed Goeas. General staff support was pro​vided by Brian Nienaber, Laura Osuna, Chris Hardisty, and Casey Gulley.  This report contains the results of a telephone survey of N=800 owners or managers of Automotive Aftermarket businesses.  Responses to this survey were gathered July 28-August 12, 2004.  

All respondents interviewed in this study were part of a national sample based on information regarding Aftermarket Retailers nationwide.  The confidence interval associ​ated with a sample of this type is such that 95% of the time results will be within ± 3.5% of the "true values" where "true values" refer to the results obtained if it were possible to interview every Aftermarket owner or manager on the listed sample provided by the Automotive Aftermarket Coalition.   

Interviewing was conducted by The Tarrance Group personnel working from the company's telephone bank facility in Houston, Texas.  Each interview lasted approximately six (6) minutes.  Editing, coding and computer process​ing of the data was done at the Alexandria, Virginia office of The Tarrance Group.  The computer tabulations were produced by SPSS for Windows, a statistical software package copy​righted by SPSS, Inc.

